
Hailey J Strader 
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A. PROFILE  

Located in south-east Austin, the Greenbelt is 7.25 miles worth of rocky trails and sparkling 
water. Park-goers can find ample activities here, including trail biking, rock climbing, and 
swimming. The breathtaking landscape is located in the midst of Austin’s vibrant city life, giving 
residents an easily accessible escape into nature. 

B.  CREATIVE BRIEF 

I strive to create a visual identity for the Barton Creek Greenbelt that speaks to the way people 
interact with this environment. This is a place where Austinites can connect with natural scenery in 
the middle of an urban core.  

C. DESIGN DIRECTION  

The mark plays with opposing energies from organic shapes and man-made activities. The main 
illustration is a playful twist on how people engage with the terrain of the Greenbelt. To express 
the vibrancy of Austin, I used solid color blocks and curved lines.   

D. AUDIENCE ANALYSIS  

The identity speaks to active Austinites who regularly frequent the Greenbelt. Whether it’s for 
mid-day dog walking or an early morning run, these residents dare to claim the Greenbelt as 
their second home.  

E. TOUCHPOINT OPPORTUNITIES  

Hiking gear: backpacks, water bottles, running shoes, granola bars, binoculars, hats 

Biking gear: helmets, emergency bike repair kit 

Swimming gear: towels, sunscreen, bathing suits, goggles 

Wayfinding: trail markers, maps, warning signs, nature identification plaque  

Stickers, patches (which one are you? Ex. Hiker, biker, swimmer, dog walker) 

Pet gear: doggy bags, water/food containers, collars, leashes 

Historical flyer 

Murals along highway underpasses 

App design, with information on water levels, temperature, dangers along the trail 
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Proposal 

A. IMPLENTATION  

I plan on extending my mark into a system for the Austinites who inhabit the Greenbelt. Many 
park-goers are regulars; the type that make time in their schedules every week to run the trails, 
walk their dogs, or swim in the creek. With their support, these residents have made the 
Greenbelt its own distinct community, and it’s time the Greenbelt supports them back.  

I want to create patches for every type of Greenbelt-er: runners, bikers, dog-walkers, swimmers, 
etc. Each patch will have a different illustration to represent the activity they partake in. This 
community wears their love for the Greenbelt on their sleeves. Now they will be able to visual 
express their adoration for this natural gem on jackets, hiking bags, hats, and more.  

When listing touchpoint opportunities, I found many options for activity based products like hiking 
or swimming gear. But this application was limited to only a few select activities. To include 
everyone, creating a system of patches will celebrate the versatility of the creek. 


